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Marketing Managepr'ent
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Note: l. Answer any Four {!r1jf,,;t!oys from Q'No' 1 to;j*,.q!4

2. Question No. I is eomPulsory'
l ta:0ffi. z.

I a. What is Marketing Myopia? .,,'.i'lr',]it jj,,*ll','= 

'' (03 Marks)
- ;. Highlight the proJess of Persoual t,:.U-'g - ^ -.'"t1'1='*'o (07 Marks)

c. fxlfaii til #;; for r.g-.rrt$i*ou of rufurket for FMCG. t+5 (10 Marks)

2 a. What is Buying Motive!,u,*, .,,, 'u ,.,..-,t),. (03 Marks)

b. Discuss tfr.'if?o.olfypelpf aOvertising budget.,.,,,'tt"- (07 Marks)

c. What ir pi;1i^;;ilii.iil ;a*etine 
-stratelgieffiopted during introduction and decline

stages. 
.,".. 

1 ,,0, 
. 

,.,,,,,,,, ''" (10 Marks)

'm iu;=""' ,,,,rt',,,,'"' (03 Marks)

b. Enumeratoiftg#tott affecting channel"cfioice' 07 Marks)
)

c. State and aha&r. ttr. external incontrollable components of Marketing Environment' 
- -

,,i.. ',t j ,i,:::t:jr:r,::lll .,,,],,".1,, 
(10 Marks)

4 a. w#;l5t-duct Line? """'i.i:li" ,,.,,,ufrii'"' ,\ 111Y"':9
b. Explain,h";;tfi;ision making po*tt' , .' 'E: u; - .,':*'J+' (07 Marks)

c. what *.- i# major *gi*pr lr"'developinffi ''effective Markqlins communication

Programme? ;11:: ti ,irru;;:' ,:, iii" 
' (l0Marks)

5 a. what is a channe.l coorii.tt t iu,:.-lt.* .-'rii",'0,', (03 Marks)

b. Discuss th;;;;d;;*orr in positioning'dTproduct. [,;*i''' (07 Marks)

c. Explain ,lr. r,"ug*ln i1,. n.* product development process' (10 Marks)

6 a. What is $IDA? {i,.1;;u,'.,,.'*" .,-"ql$t 
(03 Marks)

" ;. Exprainl,ihe five levels of a pt$: t. fu't (07 Marks)

c. nier1lislitlhe;;;i";d;il{,F al factors innu.e,4iitrg pricing' (10 Marks)

7 a. ,,Whtt is MKIS? . 
"," ...;"]ll},* 

(03 Marks)

b:ry,-"Iliscuss the varioup4onc0pts of marketihg';="? 07 Marks)

#i:Iffi,;#;;;ii: e" 
"ioJ.i 

orconzuri6i Behaviour (10 Marks)

I cAsE sruDYr(S#fuulsory) , 4 "1i,""
i

Healthy idh; is a regionat maniiractwes. of milk based health drinks. The company was

planning to .ffi il i,;:d;{"t;;e * ,*p..it*ed Marketing Manager to achieve this goal'

Mr. Rakesh, the new,.tr{prketirijM#;er found that "Healthy Foods" had not executed its

marketing pr;;*, ; ;td;;iil;y. ne-rct it was necessarv to identifv the right segments'

Questions , ,*,;;li*r.,'
, ar, \nr."

a. what is the pb$ le segmentation approach that Mr' Rakesh can adopt and why? (10 Marks)

b. Select orr, ,ier brrt uriO.".fop ih.'r*tt.ting mix for this segment' (10 Marks)
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